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MERCURY OUR MISSION

We help young, service-oriented companies 
increase the value of their offering and 
distinguish themselves in the market by 
creating superior customer experiences.  



MERCURY WE IMPROVE PROCESSES

Retention of Business Superior User Interaction

Becomes an ExperiencePurchase of Product



MERCURY WE WOW CUSTOMERS



MERCURY WE WILL BEAT THE COMPETITION



MERCURY WE TARGET BAY AREA STARTUPS

BAY AREA $9.6 BILLION TO 850 STARTUPS

AMERICA $28.8 BILLION TO 2550 STARTUPS



MERCURY WE HAVE A STRONG NETWORK



MERCURY WE SPARK GROWTH



MERCURY WE’RE A STEP ABOVE

PROBLEM SOLVING SKILLS

FOCUS ON ONE CLIENT

LOCATION



MERCURY WE MAKE PROFIT



MERCURY WE PRICE COMPETITIVELY

$105,000
1 PROJECT       3 MONTHS



MERCURY WE’RE ORGANIZED
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MERCURY

01 		 DEFINE A WORK EXPERIENCE

02 	 DEFINE OUR VALUES AND ETHICS

03 	 BUILD OUR TEAM

04 	 DESIGN OUR CLIENT EXPERIENCE

05 	 DESIGN OUR WORK PROCESS

06 	 SET UP A WEBSITE

07 	 FIND AN OFFICE

08 	 HIRE A LAWYER

09 	 CREATE AN LLC

10		 LAND A CLIENT	

WE’RE GOAL ORIENTED



MERCURY WE’RE GROWING

2010

2012 MORE EMPLOYEES

MORE CLIENTS

MORE SPACE



MERCURY WE LOVE WHAT WE DO

The point is not to be millionaire CEOs.  

The point is to do what we love and have an 
impact on the lives of real people.

We envision a future where all products are for 
services and all services are for people.


